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Generic Marking Principles

These general marking principles must be applied by all examiners when marking candidate answers.
They should be applied alongside the specific content of the mark scheme or generic level descriptors
for a question. Each question paper and mark scheme will also comply with these marking principles.

GENERIC MARKING PRINCIPLE 1:
Marks must be awarded in line with:
the specific content of the mark scheme or the generic level descriptors for the question

the specific skills defined in the mark scheme or in the generic level descriptors for the question
the standard of response required by a candidate as exemplified by the standardisation scripts.

GENERIC MARKING PRINCIPLE 2:

Marks awarded are always whole marks (not half marks, or other fractions).

GENERIC MARKING PRINCIPLE 3:
Marks must be awarded positively:

marks are awarded for correct/valid answers, as defined in the mark scheme. However, credit
is given for valid answers which go beyond the scope of the syllabus and mark scheme,
referring to your Team Leader as appropriate

marks are awarded when candidates clearly demonstrate what they know and can do

marks are not deducted for errors

marks are not deducted for omissions

answers should only be judged on the quality of spelling, punctuation and grammar when these
features are specifically assessed by the question as indicated by the mark scheme. The
meaning, however, should be unambiguous.

GENERIC MARKING PRINCIPLE 4:

Rules must be applied consistently e.g. in situations where candidates have not followed
instructions or in the application of generic level descriptors.

GENERIC MARKING PRINCIPLE 5:

Marks should be awarded using the full range of marks defined in the mark scheme for the question
(however; the use of the full mark range may be limited according to the quality of the candidate
responses seen).

GENERIC MARKING PRINCIPLE 6:

Marks awarded are based solely on the requirements as defined in the mark scheme. Marks should
not be awarded with grade thresholds or grade descriptors in mind.
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1(a)

Identify the following:
Award one mark for each correct identification.

The country that accounts for half of visitor arrivals to the Caribbean:
USA

The number of international visitors to the Caribbean: 29 million

The climate of the Caribbean: Tropical

The percentage increase in intra-Caribbean tourism: 11.4

4

1(b)

In the table below circle the three Caribbean islands.
Award one mark for each correct identification.

Cuba

Jamaica

Barbados

Award these responses only

1(c)

Explain three likely ways that National Tourist Boards can encourage
the growth of Caribbean tourism.

Award one mark for the correct identification of a way and award a second
mark for appropriate explanatory development of the way in context.

Expo/trade shows in other countries [1] increase awareness amongst trade
e.g. tour operator/travel agents [1]

Increased advertising/marketing/promotion [1] stimulate demand/create
awareness [1]

Improve/increase web presence [1] social media and websites to reach
more tourists [1]

Open offices in other countries [1] increased awareness within that country
[1]

Lobby government/transport companies to reduce cost of travel for
Caribbean residents [1] more affordable [1]

Collaborative marketing [1] countries pooling resources/working together [1]
Host cultural event [1] encourage repeat visits [1]

Credit all valid responses in context
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1(d) Explain three likely reasons for the slow growth of intra-Caribbean 6
tourism.
Award one mark for the correct identification of a reason and award a
second mark for appropriate explanatory development of the reason in
context.
Cost of travel between the islands expensive [1] not affordable [1]
Minimal cultural difference [1] tourist may seek destinations that are
culturally diverse [1]
Climate similar [1] no need to seek sunshine/warmth [1]
Wealth of residents [1] LEDC less able to travel [1]
Seek alternative countries/destinations [1] more adventure [1]
Limited infrastructure [1] harder to travel [1]
Credit all valid responses in context

1(e) Discuss the benefits to the Caribbean of attracting long-stay visitors. 6
Indicative content:
Spend more at the destination
Economic benefit is spread throughout community — tourist engage in more
tourism services
Less pollution and overcrowding of transport — less movement of tourist
compare to short stays
Create more jobs — more demand for services
Credit all valid responses in context.
Level 1 (1-2 marks) will identify up to two valid benefits, providing some
detail but will be mainly descriptive.
Level 2 (3—4 marks) can be awarded for an analysis of the benéefits, clearly
indicating how this affects the locals.
Level 3 (5—6 marks) can be awarded for evaluative comment about the
significance/importance of a particular benefit. Better answers may have a
reasoned conclusion.

2(a) Identify the following: 4
Award one mark for each correct identification.
The country shown in the chart that is in the continent of South
America: Brazil
The amount spent by tourists from China: $164.9bn
One country in the chart that is in Europe:
Germany/UK/France/ltaly/Russia
The amount spent by tourists from Australia: $26.3bn
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2(b) Explain two likely reasons why Chinese tourists spend the most. 6
Award one mark for the correct identification of a reason and award a
second and third mark for appropriate explanatory development of the
reason in context.
Rising middle class [1] more of the population have higher levels of
disposable income [1] able to travel and spend [1]
Large population [1] increasing wealth [1] able to spend more/travel more [1]
China's economy has experienced growth [1] more jobs [1] more disposable
income to travel [1]
Credit all valid responses in context

2(c) State the tourist type that is least price sensitive. Give one reason for 3
this.
Award one mark for the correct identification of Business tourists. Award
this response only.
Award one mark for the correct identification of a reason and award a
second mark for appropriate explanatory development of the reason in
context.
Reason: paid for by the company [1] need to travel at certain times for
MICE, cannot choose cheaper times [1]
Credit all valid responses in context for the reason

2(d) Describe three ancillary services likely to be purchased by leisure 6
tourists before travel.
Award one mark for the correct identification of an ancillary service and
award a second mark for descriptive comment of the ancillary service in
context.
Insurance [1] financial back up/fund for emergencies [1]
Visa services [1] official document allowing temporary entry to a country [1]
Foreign exchange [1] changing home currency to currency of destination [1]
Transfer [1] coach/rail/bus to and from gateway/airport [1]
Car hire [1] ready at the airport on arrival [1]
Book attractions in advance [1] guaranteed ticket/save money/no queues [1]
Guide book/map [1] plan ahead [1]
Credit all valid responses in context
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2(e)

Discuss the likely positive tourism multipliers of a tourist staying in a
locally owned and managed hotel.

Indicative content:

Money stays in local economy

Jobs for locals — who then spend their wages in the local economy
Supplies for hotel sourced locally

Credit all valid responses in context.

Level 1 (1-2 marks) will identify up to two valid positive multipliers,
providing some detail but will be mainly descriptive.

Level 2 (3—4 marks) can be awarded for an analysis of the positive
multipliers, clearly indicating how this affects the economy.

Level 3 (5—6 marks) can be awarded for evaluative comment about the
significance/importance of particular a positive multiplier. Better answers
may have a reasoned conclusion.

6

3(a)

State three types of cruises.

River/canal cruise [1]
Sightseeing/day Cruise[1]
All inclusive/luxury cruise[1]
Fly-Cruise [1]

Speciality cruise [1]

Credit all valid responses in context

3(b)

A large number of international tourists can result in negative
economic impacts.

Describe the following negative economic impacts of tourism.

Award one mark for the correct identification of a negative impact and award
a second mark for descriptive comment of the ancillary service in context

Import leakage
Food and drink sourced overseas [1] satisfy need of tourists [1] income
leaves country [1]

Export leakage
Overseas investors finance tourism resorts/hotels [1] profit is taken back to
their country [1]

Credit all valid responses in context
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3(c) Explain three likely local tourism infrastructure developments 6
associated with hosting events.
Award one mark for the correct identification of a way and award a second
mark for appropriate explanatory development of the way in context.
New hotels [1] encourage tourists to stay longer than a day at the
event/destination [1]
Increase in public transport [1] movement of tourists to/from the event [1]
Park and ride [1] reduce overcrowding of roads near/at event [1]
Road expansion [1] manage large volumes of cars/buses/coaches [1]
Car parks [1] less congestion/space for locals and tourists [1]
Credit all valid responses in context

3(d) Explain three negative environmental impacts associated with cruise 6
ships.
Award one mark for the correct identification of a negative impact and award
a second mark for appropriate explanatory comment of the negative impact
in context.
Air pollution [1] fuel/emissions/exhaust from ship/diesel engine [1]
Waste from ship/food waste discarded at sea [1] harm ecosystem and
wildlife [1]
Sewage dump/waste water dumped at sea [1] unbalance the ecosystem [1]
Noise pollution [1] sail away parties [1]
Credit all valid responses in context

3(e) Discuss the reasons why private sector organisations invest in 6
tourism infrastructure.
Indicative content:
Preferential treatment/priority access
Access to new destinations/products
PR/marketing
Condition of planning permission
Attract more tourists
Credit all valid responses in context.
Level 1 (1-2 marks) will identify up to two valid reasons, providing some
detail but will be mainly descriptive.
Level 2 (3—4 marks) can be awarded for an analysis of the reasons, clearly
indicating how this affects the locals.
Level 3 (5—6 marks) can be awarded for evaluative comment about the
significance/importance of a particular reason. Better answers may have a
reasoned conclusion.
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4(a)

Identify the following:
Award one mark for each correct identification.

The time of the last bus: 15:45

The destination of the first bus: Stop 13/Cableway

Where tourists can purchase tickets from before getting on the bus:
Bookshop

3

4(b)

Explain three benefits to tourists of using a sightseeing bus rather
than a public transport.

Award one mark for the correct identification of a benefit and award a

second mark for appropriate explanatory comment of the benefit in context.

Tour guide [1] learn more/gain insights/speak different languages/answer
questions [1]

Route goes directly to key attractions [1] no need to walk from bus stop [1]
Hop off and on [1] use as main transport at destination [1]

Children's activities [1] entertainment [1]

Discount vouchers/offers for local tourism organisations [1] save money [1]

Credit all valid responses in context

4(c)

Explain three ways that sightseeing tour companies can manage the
impacts of seasonality.

Award one mark for the correct identification of a way and award a second
mark for explanatory comment of the way in context.

Reduce prices off-peak/special offers [1] attract more tourists out of high
season [1]

Run less services [1] reduce costs when demand low [1]

Advertise more off-peak [1] stimulate demand [1]

Credit all valid responses in context

4(d)

Describe two personal presentation requirements likely for drivers of
sightseeing tours.

Award one mark for the correct identification of a requirement and award a
second mark for descriptive comment of the requirement in context.

Uniform/shirt/tie/jacket [1] neatly pressed/ironed [1]
Limited Jewellery [1] wedding band only [1]

No visible tattoos/piercings [1] first impressions [1]

Hair neat and short for men [1] standard styles only [1]
Good personal hygiene [1] representing the company [1]

Credit all valid responses in context
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4(e) Discuss the benefit of sightseeing tour companies using social media 6

as a way of promoting of their services.

Indicative content:

Viewed in tourist own language

Can be seen on the go — mobile

Current and popular form of communication/promotion
Connect with other tourists/market segments

Real time promotion

Credit all valid responses in context.

Level 1 (1-2 marks) will identify up to two valid benefit, providing some
detail but will be mainly descriptive.

Level 2 (3—4 marks) can be awarded for an analysis of the benefit, clearly
indicating how this affects the locals.

Level 3 (5—6 marks) can be awarded for evaluative comment about the
significance/importance of a particular benefit. Better answers may have a
reasoned conclusion.
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